
APPENDIX – 27(R) 
UNIVERSITY OF MADRAS 

MASTER OF COMMERCE   (M.Com.) 
(Choice Based Credit System) 

 
 REVISED REGULATIONS  

(w.e.f.2013 – 2014 onwards)  
 

CONDITIONS FOR ADMISSIONS 

1.  MASTER OF COMMERCE (M.Com.) 

A candidate who has passed the B.Com. B.Com/B.A (Corporate Secretaryship), B.Com (Accounting & 

Fiance) B.C.S., B.B.A., B.Com (Bank Management), B.Com. (Computer Applications), B.Com./B.A.(Co-

operation), B.A. (Industrial  Organization) and B.Sc.(Mathematics)/ B.Sc (Statistics) or B.Sc. (Computer 

Science) or B.C.A. or any other UG degree  with at least any two core/main papers offered at the B.Com 

shall be eligible for admission to M.Com Degree Program. 

5.Revised Scheme of Examinations  

First Semester 

Course 
Components 

Code  Subjects Instruct
ional 
Hours 

Credits Exam. 
Hours 

Max. Marks 

CIA Extern
al 

Total 

Core Paper - I Com 201 Advanced Corporate 
Accounting and 
Accounting Standards # 

 4 3 25 75 100 

Core Paper - II Com 203 Financial Management #  4 3 25 75 100 

Core Paper - III Com 205 Organizational Behaviour   4 3 25 75 100 

Core Paper – IV Com 207 Managerial Economics #  4 3 25 75 100 

Elective $  Paper - I   CRM and 
Relationship Marketing  

 3 3 25 75 100 

Soft Skill - I    2 - 40 60 100 

# Composition of marks: 80 % problems and 20 % theory  

$ Electives are to be chosen from the Groups of Electives listed at the end 

  



Second Semester  

Course 
Components 

Code  Subjects Instruc
tional 
Hours 

Credi
ts 

Exam. 
Hours 

Max. Marks 

CIA Extern
al 

Total 

Core Paper – V Com 
202 

Advanced Cost and 
Management 
Accounting #  

 4 3 25 75 100 

Core Paper – VI Com 
204 

Quantitative Techniques 
for Business Decisions  # 

 4 3 25 75 100 

Core Paper - VII Com 
206 

Marketing of Services  4 3 25 75 100 

Elective   Paper – II  3 3 25 75 100 

Extra 
Disciplinary 
Elective $ 

 Paper – I  
Total Quality 
Management  

 3 3 25 75 100 

Internship     2 - - - 100 

Soft Skill - II    2 - 40 60 100 

 

# Composition of marks: 80 % problems and 20 % theory  

$ To be offered to other Departments 

Internship will have to be carried out at the end of the Second Semester and the report of the same 

shall be submitted by the students within a period of one month after the completion of the 

Internship. The Internship report shall be evaluated by the two examiners within the Department of 

the College. The marks shall be sent to the University by the College and the same will be included in 

the Third Semester Statement of Marks  

 

 

 

  



Third Semester  

Course 
Componen

ts 

Code  Subjects Instructio
nal Hours 

Credits Exam. 
Hours 

Max. Marks 

CIA External Total 

Core Paper 
- VIII 

Com 209 Research 
Methodology  

 4 3 25 75 100 

Core Paper 
– IX 

Com 211 Knowledge 
Management  

 4 3 25 75 100 

Core Paper 
– X 

Com 213 Fundamentals of 
Information 
Technology  

 4 3 40 
(Practical) 

60 
(Theory) 

100 

Elective   Paper – III  3 3 25 75 100 

Elective   Paper – IV  3 3 25 75 100 

Extra 
Disciplinar
y Elective  

 Paper – II 
Business Ethics, 
Corporate 
Governance & 
Social 
Responsibility 

 3 3 25 75 100 

Soft Skill - 
III 

   2 - 40 60 100 

 

 

 

 

 

 

 

 

 

  



Fourth Semester  

Course 
Components 

Code  Subjects Instruc
tional 
Hours 

Credi
ts 

Exam. 
Hours 

Max. Marks 

CIA Extern
al 

Total 

Core Paper – XI Com 208 Management 
Information Systems  

 4 3 25 75 100 

Core Paper – XII Com 210 Investment Analysis 
and Portfolio Theory  

 4 3 25 75 100 

Core Paper – XIII Com 212 Merchant Banking and 
Financial Services  

 4 3 25 75 100 

Core Paper – IV 
and XV 

Com 214 Project Plus Viva-voce 
* 

 8  40 160 @ 200 

Elective   Paper V  3 3 40 
(Practic

al)  

60 
(Theor

y) 

100 

Soft Skill - IV    2 - 40 60 100 

 

@ Viva-voce examination carries 40 Marks and Project Report carries 120 Marks  

* Project Viva-voce is considered equivalent to two core papers. Hence, a College may choose to offer 

the following two core papers in lieu of the Project Viva-voce 

Core Paper – XVI Com 216 Financial Derivatives   4 3 25 75 100 

Core Paper – XVII Com 218 Financial Markets and 
Institutions  

 4 3 25 75 100 

 

  



List of Electives 

 
Course 

Component 

Group A 
Accounting and Taxation 

Management 

Group B 
Human Resource 

Management 

Group C 
Marketing Management 

Paper I Accounting for Specialized 
Institutions 

Strategic Human Resource 
Management and 
Development 

CRM and Relationship 
Marketing 
 

Paper II Income Tax Law and 
Practice 

Industrial relations and 
Labor Welfare 

Consumer Behavior 
 

Paper III Accounting for Decision 
Making 

Change Management Consumer Rights and 
Education 
 

Paper IV Indirect Taxes Managerial Behavior and 
Effectiveness 

Advertising and 
Salesmanship 
 

Paper V Computerized Accounting  Human Resources 
Accounting and Audit  

International Marketing  
 

 

  


